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• Research on news coverage of public 
health issues

• Media advocacy training and strategic 
consultation for community groups and 
public health advocates

• Professional education for journalists



Today

• Understand the news media’s role in shaping 
and reinforcing public perception of community 
health;

• Recognize how frames can support or 
challenge health policy goals; 
• Learn how to develop messages that cue the 
environment and highlight solutions.



Key Functions of the News

Setting the Agenda
What we think about

Shaping the Debate
How we think about it

Reaching Opinion Leaders
What we do about it



Your Issue in the News



Media Advocacy Definition

Media advocacy is the strategic use of 

mass media to support community 

organizing to advance a social or public 

policy initiative.



Media Advocacy ComparisonMedia Advocacy Comparison

Social Marketing

Individual focus

Warns & Informs

Personal Change

Message

Information Gap

Media Advocacy

Issue focus

Pressures & Mobilizes

Policy Change

Voice

Power Gap



Developing Strategy

• What is the problem or issue?

• What is the solution or policy?

• Who has the power to make the necessary change?

• Who must be mobilized to apply the necessary 
pressure?

• What messages do the targets need to hear?



Framing
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Framing
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Frames as Mental Structures



The Need to Reframe

Institutional
Accountabilit

y Personal
Responsibilit

y



The Media ContextThe Media Context



Tips for Reframing

• Cue the environment first

• Assign primary responsibility

• Present solution 

• Advocate for policy

• Develop story elements



Individual vs Environmental Frame

“Smokefree multi-unit housing is a terrible idea. 

People should be able to smoke in the privacy of 

their own homes. If you don’t want your family 

exposed to secondhand smoke, then don’t smoke 

inside your home.”

Sample response with a personal responsibility frame:



Individual vs Environmental Frame

“When you smoke in your home you smoke in mine. Smoke from 

one unit or a common area can travel through doorways, cracks in 

walls, plumbing and ventilation. While residents can prohibit 

smoking in their own units, adopting a smoke-free policy for multi-

unit housing will ensure all residents are protected from 

secondhand smoke. All residents of Orange County deserve to 

breathe clean air, no matter where we live.

Sample response with an environmental frame:



Message Components

What’s wrong?
Statement of concern

What should be done?
Policy objective 

Why does it matter?
1) What happens if nothing is done?
2) Value Dimension



Values



Message Development

What’s wrong?
The residents of multi-unit housing in Cityville are 
exposed to second-hand tobacco use, which can cause 
respiratory problems, heart disease and lung cancer. 

Why does it matter?
Second-hand smoke is a deadly health hazard to children 
and families. All residents of Cityville deserve to breathe 
clean air inside their own homes. 

What should be done?
The Cityville City Council should pass a regulation 
outlawing tobacco use in multi-unit housing by March of 
2014. 



Answering Hard Questions 
About Prevention

Why is the government spending money 
on this program?
Why is the government interfering with 
my personal choices?
 Are politicians trying to dictate what I eat 
and drink?



Developing Story Elements:

• Identify a range of authentic voices. 

• Develop sound bites.

• Use compelling visuals and symbols.

• Calculate social math.



Authentic Voices

Wise Up! is a high school student-led group focused on 
immigrant youth, and has now expanded to over ten high 
schools in Southern California including Orange County.



Sound Bites

• “Kids need sports, not sports drinks.”

• “The only medical voice on the Big Soda side of 
the debate is Dr. Pepper.”— Jeff Ritterman, cardiologist and 

Richmond City Council member

• “Anyone who smokes in multi-unit housing is not 
just smoking in their own home – they’re smoking in 
mine.” – C. Denney, Berkeley resident



Visuals

The average 20-oz bottle of 
soda contains about 22 

teaspoons of refined sugar.



Social Math

“1000 people quit smoking everyday -- by dying. 
That is the equivalent to 2 fully loaded jumbo jets 
crashing every day with no survivors.”
– American Cancer Society

“The tobacco industry spends more money 
promoting smoking in a week than the entire 
federal government spends on preventing 
smoking in a year.”
– Center for Health Improvement



Media Advocacy Lessons

Develop strategy:
• Message is never first.
• Know what you want & how to get it.
• Not news for news’ sake.

Frame the debate:
• Illustrate the landscape.
• Connect your values to solutions.



available at
www.bmsg.org/tools.php



Thank you!
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quintero@bmsg.org

 Berkeley Media Studies Group
www.bmsg.org

 Follow us on Twitter: @BMSG
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Berkeley Media Studies Group


